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Euromonitor Passport

(https://www.portal.euromonitor.com/magazine/homemain/ )

Description: Euromonitor Passport is a global market research database providing insight on
industries, economies and consumers worldwide, helping clients analyse market context and
identify future trends impacting businesses globally. It offers in-depth information and analysis on
industries and consumers for 1200 cities and 210 countries.

Major Subject Areas Covered: Country Information & Data; Industry Data; Market Research
Reports, Statistics

Access Method: IP Authentication + No Registration
How to use:

1) Search
e Use the search box to find the necessary data by type or keyword.

5= Passport Industries | Channels = Products | Consumers | Economles

Search for Data, Analysis, Insights and More

SEARCH ALL CATEGOR 5 [N

RECENT SEARCHES SAVED SEA

BRANDS (: Starbucks
CATEGORIES AND TOPICS (3): Consumer Foodservice by Tyoe, Hot Drinks, Natural Hot Drinks
GEOGRAPHIES (1) Indla

e You may also search by categories- industries, cities, brands, etc.

#9-Passport | custies | Cramnes | Producs | Consumrs | Economies

Al hg Search for Data, Anaysis, Insights and More Q “

DASHEOARDS

SEARCH ALL CATEGORIES

Visualise frends,forecasts and macroeconamic cenrios Lsing
interacive dashbards.
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e You may explore and search for analysis, insights, etc., using the options bar above.
Following it, you can find:

O
O

¥+ Passport

Industries = Channels ~ Products

Business Dynamics Cities Commodiiies

EXPLORE ANALYSIS

Und state of the market and

opportunities.

EXPLORE STATISTICS

Find the dats you need.

Explore Analysis: provides access to country reports, global briefings, etc.
Explore Statistics: for market data statistics for a selected category.

Economies

SEARCH Q

Consumers

Economy, Finance and Trade

SEARCH ALL CATEGORIES

Supply Chain Optimisation: Making
Manufacturing More Sustainable

Bricfing |30 Nov 2023

DASHBOARDS

Visualise trends, forecasts and macroeconomic
scenarios using Interactive dashboards.

STRATEGIC INSIGHTS

Discover the key irends shaping future consumer demand. View A

New Economic Reality

Businesses face a new economic reality with slower growth, inflation, energy pressures, high berrowing
casts, changing labour markets, and a globalisation reset. Turn uncerlainty infa opportunily and future-
proof your strategy with our insights.

Read More

2) Analysis can be downloaded in PDF format. You can also print and save the document.

Analysis

¥ & @ 4

Download

PDF
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Mumbai in India
Cities Report | 11 Jul 2023

The Mumbai in India report provides comprehensive city level information benchmarked against
other cities in the country and region. The report includes historic data and forecasts on city
population, consumer expenditure, digital penetration, wealth and other consumer topics. On top of
the consumer analysis, economic city landscape is represented including statistics and projections
for key macroeconomic, labour and transport indicators

HEADLINES

» Mumbai is the largest city in India with 19.9 million population in 2022

= Consumer expenditure per capita stood at USD2,600 in 2022

= 52% of Mumbai's households have access to broadband internet

2.3% of Mumbai's households earn USD150,000 income or higher

The city's real GDP per capita growth is forecast to be 6.2% on average over 2022-2027

Mumbai’s labour productivity was USD25,700 per persen employed at constant prices in 2022

CITY SCORECARD

The City Scorecard is a benchmarking tool to evaluate the consumer and econemic performance of
1,000+ largest cities globally. The scorecard considers indicators in six key pillars that are at the core
of a city's consumer market development. The scorecard is built by ranking cities in a country and
regional context and provides an easy-to-understand “scoring” system to guickly identify city-specific
risks and opportunities

Chart 1 Mumbai City Scorecard Rankings Among 240 Asia Pacific Cities

P opulation n |
Consumer E xperdiiture ] |
Digital Censumer | [
Income and Wealth n |




nalEnaa
AT - I gl B3

Library and Information Centre
Your Strategic Learning Partner

USER GUIDE

You can download statistical datasets in PDF and Excel formats. They can also be starred for

3)

future reference or printed.

Economies and Consumers Annual Data

Category Definitions | Region Definitions | Calculation Variables

Historical

CONVERT DATA TGROUPSUM wn v | 21~ G
Current Constant Y

Data Type Y
304,106.9 332,086.9 331,271.6

Y| 2m Y

402,424.4 458,272.0

281,545.5

Geography Y
Socio-economic indicators |~ USD million

India Exports of Goods

~

Datasets can be filtered and their parameters may be changed using the limiters provided.

Rasearch Sources:

1. Exports ternational from International Monetary Fund (IMF

s: Euromonitor Int
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